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The Gazette is one of the oldest newspapers onthe  North American continent. Founded by Atlantic 8% 103
Fleury Mesplet in 1778, it began as a French-langua ge paper, became bilingual in the late 1700s
and ultimately changed to an English-language newsp  aper in 1822. HHLD INCOME
_ _ _ _ _ $60K+ 71% 122
Today, the Gazette is the dominant medium for reach  ing Montreal's large English market. The $75K+ 60% 131
high fragmentation and duplication of radio, TV, ma  gazines and weekly newspapers makes The o
Gazette, with its large, loyal readership, the most  desirable choice for advertisers. $100K+ 45% 174

The Gazette offers award-winning editorial content with a variety of sections and features that
readers have come to depend on, and look forwardto  , every day of the week. The Gazette's htto://

) . ; . ://lwww.montrealgazette.com
weekly TVtimes, Special Sections throughout the yea  r, and weekly West Island community b g
edition are of prime interest to both readers and a  dvertisers.
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$60K+ 85% 145
The Ottawa Citizen began as The Packet in 1845, and has continued as the first choice for news and $75K+ 70% 153
information in Canada's capital for over 160 years. Each week, eight out of ten newspaper readers in $100K+ 54% 208
Ottawa stay informed with the Citizen's in-depth analysis of local, national and international news and
events.
Distribution of the Citizen includes home delivery, retail stores and boxes and ottawacitizen.com, a 24- http://www.ottawacitizen.com

hour, up-to-the-minute breaking news and information website. Combined, this aggregated audience
reaches half a million residents of Canada's
capital each week.
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The Leader-Post, established in 1883, provides Saskatchewan's most complete information package to $100K+ 32% 125
more than 62,000 subscribers. From its publishing plant in Regina, the newspaper is distributed across
the southern third of the province from the Manitoba to Alberta provincial boundaries.

As part of its comprehensive coverage of Saskatchewan, The Leader-Post places a particular )
emphasis on events in the City of Regina, provincial politics, agricultural issues and, of course, the http://www.leaderpost.com

Saskatchewan Roughriders.
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HHLD INCOME
The StarPhoenix’s mission is to provide relevant, r eliable and quality news and information $60K+ 54% 92
to our community whenever and however they want it. This includes traditional print along $75K 449% 97
with the many new and dynamic media our readers dem  and. + 0
$100K+ 27% 105
We remain Saskatoon’s and Northern Saskatchewan’sn  umber 1 source on local, provincial,
national and world news. Find the latest breaking ne  ws in business, sports, technology,

energy, entertainment, politics, jobs, opinions our readers and much more in The http://Awww.thestarphoenix.com
StarPhoenix or at thestarphoenix.com.
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At the Calgary Herald, we are implementing new technologies that will dramatically improve our
capabilities to publish news and information in print, online and to mobile.

We have reinvigorated the content of our print edition and on calgaryherald.com, where we offer
breaking news day and night, as well as audio, video and a forum for lively conversation and

debate.

While these innovations signal the beginning of a new chapter in the Calgary Herald story, our

mission remains constant: To provide you, our readers, with the highest quality news and
information about your city and your world, delivered with accuracy and integrity.
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Egmgmgz gg;r;\qil;tr;lssmn is simple to provide relevant and reliable news and information to the $60K+ 72% 124
$75K+ 49% 107
We remain Edmonton's most trusted voice, providing a professional perspective on news, business, $100K+ 33% 125

sports and entertainment that's read by more northern Albertans than any other daily newspaper
(NADbank 2009). Although our commitment to our core mission is unchanging, what is changing is
how we are providing this news and information to our readers.

http://www.edmontonjournal.com

We strive to deliver our mission of relevant and reliable news to our readers whenever and however
they want. This includes traditional print medium along with the many new and dynamic media our
readers demand.
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THE VANCOUVER SUN

Unique Visitors : 1.6 Million Page Views: 25 Million
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Since 1912, The Vancouver Sun has cast a watchful e  ye on the events, issues and politics Atlantic 5% 71
of the day. As B.C.’s largest newsroom, we focus on being first with the news online and
go beyond the news of the day to add rich depth and context to our newspaper. We are HHLD INCOME
proud to deliver our leading content to our 900,400  * readers every week. $60K+ 78% 134
Our commitment to journalistic excellence has led T he Vancouver Sun, one of the largest $75K+ 63% 139
English language dailies in Canada, to nine printn ~ ominations — the most of any B.C. print $100K+ 47% 181
media — for the 2010 Jack Webster Awards. The Vancouv  er Sun is a broadsheet
newspaper publishing six days a week, Monday throug h Saturday. Our 24/7 multimedia

newsroom powers our website, vancouversun.com, and is the fastest growing newspaper

o http://www.vancouversun.com
site in Canada.

Source: 2010 NADbank Full Study *Average weekly print/online readership.
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With a storied past and an engaging presence, The P rovince is a bold, edgy and irreverent Atlantic 3% 47
force in B.C. Published Sunday through Friday inat  abloid format and 24/7 online at
theprovince.com, the newspaper’s print and onliner ~ eaders are constantly encouraged to HHLD INCOME
react with journalists, provide feedback and guide the newspaper’s editorial choices. No $60K+ 74% 128
issue_ is too big, small or complicated. If it matter s to the reader, it matters to The $75K+ 60% 132
Provinge. $100K+ 47% 181

As B.C.’s liveliest and most engaging tabloid, we a  re proud to be a leading local source of
news, sports and entertainment since 1898. Our reade  rship continues to grow. Whether it

be print or online, in total, 924,700* people read  The Province every week. http://www.theprovince.com

*Source: 2010 NADbank Full Study *Average weekly print/online readership.
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The Times Colonist is the oldest daily newspaper in Western Canada and is the dominant HHLD INCOME
medium in the B.C. capital, reaching a quarter of a million households every week. $60K+ 73% 125
$75K+ 58% 126
The newspaper's lively blend of local news and info  rmed commentary make it a must-read for $100K+ 52% 200
Victorians who want to know what is happening in th e capital and on Vancouver Island. The
Times Colonist has also been recognized provinciall y and nationally with awards for its
investigative reporting, editorials and beat covera  ge.

The timescolonist.com, the newspaper's website, del ivers breaking news and other
multimedia content to a growing number of readers n early 24/7. The Times Colonist publishes
in print six days a week, Tuesday through Sunday, a  nd online 365days per year.

pOSTM E DIA/INTEGRATED ADVERTISING
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http://www.winnipegfreepress.com
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$60K+ 85% 145
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Our digital destinations at nationalpost.com and financialpost.com extend National Post’s proud

tradition of top-quality reporting and design to the web. You'll find all the content from our award
winning newspaper as well as dozens of additional online feature stories every day — plus a variety of
useful resources, and connections to social networks and sharing tools like Facebook, Twitter and
Google.

http://www.financialpost.com

Source: comScore Inc., Total Canada 2+, All Locations, January - March 2011 (3 mth Avg)
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- . . ) . . HHLD INCOME
Our digital destlng_tlons at nanonglpost.corn and fi nanqalpost.com extend Nfatlonal $60K+ 79% 136
Post’s proud tradition of top-quality reporting and design to the web. You'll find all the
content from our award winning newspaper as well as dozens of additional online $75K+ 67% 146
feature stories every day — plus a variety of useful resources, and connections to $100K+ 49% 190
social networks and sharing tools like Facebook, Tw itter and Google.

Source: comScore Inc., Total Canada 2+, All Location s, January — March 2011 (3 mth Avg) http://WWW.nationalpost.com



