
POSTMEDIA MOBILE NETWORK



Smart phones will be the most vital communications device people will carry in 2011.

Within 5 years, more people will connect to the internet via mobile devices than by the desktop PC
71% of Canadian households have access to a wireless phone in 2010* 

Smart phone penetration is expected to rise to 47% in 2013.

As of early 2011, 22% are able to access the internet from their smartphone/PDA, up 16% from 2 
years ago**

Source: eMarketer article: Canadian Mobile Subscriptions to climb 20% by 2014”, June 10, 2010  *Canadian Marketing Assoc. Mobile Media Strengths Report 2008    **Ipsos CDN inter@ctive Reid 

Report 2011 Source: *Gartner Newsroom March 2011 **International Telecommunication Union – Feb 2010

CANADIANS LOVE THEIR MOBILE DEVICES



iPad Poised to Become Most Quickly-Adopted Electronics Device Ever

One-third of Internet Users* intend to use tablets to read Newspapers online

Selected iPad Usage Intentions - % of respondents**

Source: comScore, Inc., March 22, 2010 press release, n=2,176, *US Internet Users, **Top 2 boxes on a 7-point scale (likely), ***play arcade, card games, word games or number puzzles

MORE AND MORE ARE ENGAGING WITH TABLETS
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Mobile advertising spend is expected to increase to $55M in 2011.  

Zenith estimates mobile’s share of Internet spend will grow to 3.6% in 2012

Mobile Ad Spend Forecasts ($ Millions)
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Source: ZenithOptimedia, Canadian Advertising Expenditure Forecasts, October 2010

*IAB Canada, Mobile Advertising Revenue Survey, 2008/2009 actual    ZenithOptimedia estimates for 2010-2012

SO ADVERTISERS ARE FOLLOWING AUDIENCES



CONNECT TO YOUR AUDIENCE ACROSS ANY PLATFORM



INTRODUCING THE POSTMEDIA MOBILE NETWORK

7 Million page views (monthly average) across Postmedia Mobile sites* across 14 
news and entertainment properties

4.5 Million iPad sessions** and 242,000 iPad downloads** across 12 Daily 
newspaper iPad applications, 11 Blackberry Playbook applications and a National 
Post iPhone application

$2 million dollar investment in developing Metro iPhone and Android apps and 
new mobile products. More mobile products and apps launching soon!

Postmedia Network is a leader in the mobile space:

Source: *Omniture SiteCatalyst 2010, (Aug’10 – Jan’11 6mth avg.) **Flurry Analytics Dec’10-Mar’11



72% of persons who accessed the internet through a wireless device (cellphone/PDA) read or visited 
a daily newspaper website in the past week

Postmedia brands (print/online) reach 35% of Adults 18+ who accessed the internet through their 
wireless devices

Postmedia brands who accessed the internet through their wireless devices are:
 46% more likely to be in Sr. Management/Other Management/Professionals positions 
 37% more likely to Household income $100,000 
 Average Age = 40
 28% more likely to be University Grads+ 
 24% more likely to be Business Decision-makers
 34% more likely to have final authority for business decisions

Executive. Affluent. Engaged.

Source:  NADbank 2009, Base:  16 product markets:  Halifax, Montreal CMA, Ottawa CMA, Toronto EMA, Hamilton, Kitchener EMA, London, St. Catherines/Niagara, Windsor, Calgary, Edmonton, Vancouver, Victoria, Winnipeg, Regina, & Saskatoon.

Accessed the internet via a wireless device (cellphone/PDA) and visited Postmedia Network Dailies online. 

WE OWN THE RIGHT AUDIENCE



Postmedia Network Mobile Users* Adults 25-49, HHI $100K+

OUR AUDIENCES ARE AFFLUENT, EARLY ADOPTERS.

Source: NADbank 2010, All Markets  *Read a Postmedia daily newspaper online/visited canada.com in the past week AND own a mobile phone
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POSTMEDIA NETWORK MOBILE WEB SITES
Postmedia Network is a mobile web leader:

 12 Daily newsmedia mobile web sites 

 80+ vertical mobile web sites 

 1M monthly visitors* 

 9M monthly page views*

Source: Omniture SiteCatalyst , 2010, *Oct/10-March/11 6mth avg    visited the m.newspaper.com site
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1.2 Million Unique Visitors/Month* 9.5 Million Page Views/Month*

Source: Omniture SiteCatalyst , 2010, *Nov/10-April/11 6mth avg    visited the m.newspaper.com site

POSTMEDIA NETWORK MOBILE SITES ARE GROWING



Page Views (000)

Source: Omniture SiteCatalyst , 2011, *October/10-March/11 6mth avg    visited the m.newspaper.com site

POSTMEDIA MOBILE SITES BY BRAND
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Successfully launched iPad Apps. Launch Results as of April 2011:

261,000  Downloads (YTD*)

258,000  New Users (YTD*)

Source: *Flurry Analytics 2011 YTD = Dec 2010 – April 2011 **NP is iPhone/iPad combined 

**

ADVERTISING OPPORTUNITIES

POSTMEDIA NETWORK:
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iPad usage across Postmedia Newspapers has increased by 282% to almost 3 Million Page Views*

Source: Omniture SiteCatalyst, *June 2010 – March 2011
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iPAD TRAFFIC IS GROWING



Source: Flurry Analytics Dec. 3, 2010 – Apr. 3, 2011, *Users are duplicated (they may use more than one app) this week.
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iPAD APP SITE SPECIFIC TRAFFIC
Advertisers can reach audiences nationally or locally.  No other media company in Canada can offer 
the reach of a national audience with the strength of trusted local brands


